Executive Spokesperson
Training: Media
Leadership, Crisis
Response & Public Image

16 - 20 Mar 2026
Phuket

AGILE LEADERS
Training Center




o
‘I\O AGILE LEADERS

\{ Training Center

Executive Spokesperson Training: Media
Leadership, Crisis Response & Public Image

Ref.: PR103600441 63359 Date: 16 - 20 Mar 2026 Location: Phuket Fees: 6000 Euro

Course Overview

This advanced corporate training program equips senior leaders, communication directors, and
official representatives with the skills and confidence required to serve as the authoritative voice of
their organizations. It focuses on developing the highest levels of communication, crisis
management, and media leadership through practical applications of official spokesperson training,
advanced media communication, and executive media training.

Participants will learn to manage interviews, handle challenging press situations, and lead
communication strategies during high-pressure moments. The course builds public image leadership
through advanced spokesperson development, ensuring participants are prepared to speak credibly
and persuasively across traditional and digital platforms. By the end of the program, participants will
master strategic communication for leaders, demonstrating composure, influence, and authenticity
in every public appearance.

Target Audience

e Official spokespersons, communication directors, and media advisors

Government communication officers and senior executives

Corporate affairs and protocol managers

Department heads responsible for public relations, branding, or events

Senior professionals aiming to refine their media communication and leadership presence

Targeted Organizational Departments

Communication and media relations departments
Corporate affairs and protocol offices

Crisis management and reputation protection units
Executive leadership and strategy departments

Marketing, branding, and stakeholder engagement divisions

Targeted Industries

e Banking, financial services, and SME institutions

Government ministries, public agencies, and diplomatic organizations
Energy, infrastructure, and transportation sectors

Healthcare, education, and nonprofit organizations

Media, telecommunications, and multinational corporations
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Course Offerings
By the end of this course, participants will be able to:

e Deliver confident, credible, and structured media messages

e Apply advanced crisis communication techniques under pressure

e Control interviews and public appearances effectively

e Strengthen institutional reputation through strategic message framing

e Use storytelling and persuasive communication to influence public perception
e Demonstrate leadership presence, ethics, and transparency in all interactions
¢ Align communication strategies with institutional goals

¢ Build resilience, authenticity, and trust as a public representative

Training Methodology

This program applies interactive, real-world learning through simulations, case discussions, and
structured practice. Participants engage in live interview rehearsals, debate simulations, and role-
play exercises to refine their verbal and nonverbal communication. Emphasis is placed on audience
awareness, strategic framing, composure, and ethical communication.

The training incorporates feedback sessions, crisis scenario planning, and reflection exercises to
ensure measurable growth in confidence and performance. The learning process combines
structured content with hands-on application, fostering true executive communication mastery.

Course Toolbox

e Crisis communication templates and message-building sheets
¢ Interview simulation outlines and reflection logs
e Strategic communication checklists
e Public image self-assessment and progress framework
Note: All tools are provided as insights and examples; physical materials are not included.

Course Agenda:

Day 1: The Strategic Role and Authority of the Spokesperson

e Topic 1: Understanding the spokesperson’s role in modern institutional communication

e Topic 2: Establishing credibility, authority, and leadership presence

e Topic 3: Aligning institutional communication with strategic objectives

e Topic 4: Building trust and transparency in public representation

e Topic 5: Framing clear and consistent messages for diverse audiences

e Topic 6: Coordinating with leadership, media, and protocol departments

¢ Reflection & Review: Self-assessment on communication leadership and strategic
alignment
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Day 2: Advanced Media Communication and Message Control

Topic 1: Techniques for effective television, radio, and digital media appearances
Topic 2: Structuring clear, memorable, and persuasive media messages

Topic 3: Managing interviews through message control and bridging techniques
Topic 4: Mastering body language, tone, and executive voice projection

Topic 5: Building emotional connection and empathy with audiences

e Topic 6: Navigating live debates and panel discussions with confidence

e Reflection & Review: Evaluating on-camera performance and communication impact

Day 3: Crisis Communication and Reputation Management

e Topic 1: Identifying communication risks and mapping crisis scenarios

e Topic 2: Developing institutional crisis response frameworks

Topic 3: Handling hostile questions, misinformation, and media pressure

Topic 4: Communicating during reputational challenges with integrity

Topic 5: Rebuilding public confidence after crisis incidents

Topic 6: Leading media briefings and press conferences under stress
Reflection & Review: Reviewing best practices in crisis response and recovery
communication

Day 4: Institutional Coordination and Stakeholder Engagement

Topic 1: Integrating spokesperson activities with corporate and government strategy
Topic 2: Managing multi-stakeholder communication and public expectations

Topic 3: Enhancing cooperation between protocol, media, and leadership offices
Topic 4: Communicating complex issues to non-specialist audiences

Topic 5: Upholding ethics, confidentiality, and professionalism in messaging

Topic 6: Building and maintaining long-term media relationships

channels

Day 5: Digital Media, Personal Branding, and Simulation Practice

e Topic 1: Managing digital presence and online reputation

e Topic 2: Responding effectively to misinformation and public criticism

e Topic 3: Designing social media strategies for transparency and engagement
e Topic 4: Conducting simulated press conferences and media interviews

e Topic 5: Developing personal branding and public image leadership

e Topic 6: Creating a sustainable long-term communication plan

Reflection & Review: Strengthening consistency and credibility across communication

e Reflection & Review: Final self-assessment and presentation on leadership communication

growth

FAQ
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What specific qualifications or prerequisites are needed for participants
before enrolling in the course?

No specific prerequisites are required. The course is ideal for senior executives and communication
professionals responsible for media relations, public speaking, and institutional representation.

How long is each day's session, and is there a total number of hours
required for the entire course?

Each day’s session runs for approximately 4 to 5 hours, including workshops and interactive
exercises. The total program duration is five days 25 hours.

How can a spokesperson remain composed during high-pressure
interviews?

By practicing structured message control, maintaining calm body language, and redirecting difficult
questions toward core messages. Confidence and preparation are key to successful delivery.

How This Course is Different from Other Strategic
Spokesperson Courses

Strategic Spokesperson Mastery integrates leadership, communication, and crisis management into
one unified learning experience. Unlike standard media courses, it focuses on high-level strategy,
public trust, and institutional alignment.

Participants gain hands-on experience through simulated interviews, strategic communication
exercises, and leadership-focused feedback sessions. The course develops advanced spokespersons
who can manage crises, influence audiences, and represent their organizations with clarity,
credibility, and authority.
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Training Course Categories

Finance and Agile PM and Project Certified Courses By Communication and
Accounting Training Management Training International Bodies Public Relations
Courses Courses Training Courses

e { .
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Data Analytics Training Environment & Governance, Risk and Human Resources
and Data Science Sustainability Training Compliance Training Training and
Courses Courses Courses Development Courses

IT Security Training & IT Leadership and Legal Training, Maintenance Training
Training Courses Management Training Procurement and and Engineering
Courses Contracting Courses Training Courses



https://agile4training.com/programs/finance-and-accounting-courses
https://agile4training.com/programs/project-management-courses
https://agile4training.com/programs/certified-courses-by-continuing-professional-development-cpd
https://agile4training.com/programs/political-public-relations-courses
https://agile4training.com/programs/data-analytics-training-and-data-science-courses
https://agile4training.com/programs/environment-and-sustainability-training-courses
https://agile4training.com/programs/governance-risk-and-compliance-training-courses
https://agile4training.com/programs/human-resources-management-courses
https://agile4training.com/programs/it-security-training-it-training-courses
https://agile4training.com/programs/management-leadership-courses
https://agile4training.com/programs/legal-training-procurement-and-contracting-courses
https://agile4training.com/programs/maintenance-training-and-engineering-training-courses
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Training Course Categories

Marketing, Customer Occupational Health, Oil & Gas Training and Personal & Self-
Relations, and Sales Safety and Security Other Technical Courses Development Training
Courses Training Courses Courses

Quality and Operations Secretarial and
Management Training Administration Training
Courses Courses



https://agile4training.com/programs/branding-marketing-customer-relations-sales-courses
https://agile4training.com/programs/occupational-health-and-safety-training-courses
https://agile4training.com/programs/oil-gas-training-and-other-technical-courses
https://agile4training.com/programs/self-development-courses
https://agile4training.com/programs/quality-and-operation-management-courses
https://agile4training.com/programs/secretarial-and-administration-training-courses
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Training Cities




Agile Leaders is a renowned training center with a team of experienced experts in
vocational training and development. With 20 years of industry experience, we are
committed to helping executives and managers replace traditional practices with more

effective and agile approaches.

OUR VISION

We aspire to be the top choice training
provider for organizations seeking to
embrace agile business practices. As we
progress towards our vision, our focus
becomes increasingly customer-centric and
agile.

OUR MISSION

We are dedicated to developing value-
adding, customer-centric agile training
courses that deliver a clear return on
investment. Guided by our core agile
values, we ensure our training is actionable
and impactful.

WHAT DO WE OFFER

At Agile Leaders, we offer agile, bite-sized training courses that provide a real-life return on
investment. Our courses focus on enhancing knowledge, improving skills, and changing
attitudes. We achieve this through engaging and interactive training techniques, including
Q&As, live discussions, games, and puzzles.

AGILE LEADERS

Training Center

CONTACT US

Q UAE, Dubai Investment
Park First

+971585964727
@ +447700176600

8 sales@agiledtraining.com
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